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The new edition of a classic text about advertising creativity: how to find great ideas and expressthem
freshly and powerfully.

A classic text now in anew edition, George Felton’s Advertising: Concept and Copy is an innovative
approach to advertising creativity. It covers the entire conceptual process, from developing smart strategy to
executing it with strong ads?rom what to say to how to say it.

Part 1, Strategies, operates on the premise that the idea beneath an ad’ s surface determines its success. This
first section shows how to research products, understand consumer behavior, analyze audiences, and
navigate marketplace redlities, then how to write creative briefs that focus this strategic analysisinto specific
advertising objectives. Part 2, Executions, explains how to put strategy into play. It discussesthetools at a
copywriter’s command?creating a distinctive brand voice, telling stories, using language powerfully and
originally?as well asthe wide variety of media and advertising genres that carry and help shape messages.
But great executions are elusive. So Part 3, the Toolbox, gives advice about how to think creatively, then
presents an array of problem-solving tools, a series of techniques that advertisers have used repeatedly to
produce exceptional work.

In brief, this book shows how to find strong selling ideas and how to express them in fresh, memorable,
persuasive ways. The new edition features greatly expanded discussions of guerrilla advertising, interactive
advertising, brand voice, storytelling, and the use of social media. Hundreds of adsin full color, both in the
book and on an accompanying Web site, demonstrate the best in television, radio, print, and interactive
advertising. Advertising: Concept and Copy is the most comprehensive text in its field, combining
substantial discussion of both strategy and technique with an emphasis on the craft of writing not found
elsewhere. It istruly awriter’s copywriting text.

500 color illustrations
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From reader reviews:
Maria Bruns:

What do you think about book? It isjust for students since they're still students or it for all peoplein the
world, exactly what the best subject for that? Only you can be answered for that issue above. Every person
has various personality and hobby for each and every other. Don't to be pressured someone or something that
they don't want do that. Y ou must know how great along with important the book Advertising: Concept and
Copy (Third Edition). All type of book are you able to see on many sources. Y ou can look for the internet
options or other social media.

Denise Welton:

Nowadays reading books are more than want or need but also turn into a life style. Thisreading routine give
you lot of advantages. Advantages you got of course the knowledge the particular information inside the
book in which improve your knowledge and information. The info you get based on what kind of reserve you
read, if you want get more knowledge just go with schooling books but if you want sense happy read one
with theme for entertaining such as comic or novel. Often the Advertising: Concept and Copy (Third

Edition) is kind of reserve which is giving the reader erratic experience.

Charles Siegrist:

The book untitled Advertising: Concept and Copy (Third Edition) contain alot of information on this. The
writer explains the girl ideawith easy way. The language is very straightforward all the people, so do
definitely not worry, you can easy to read it. The book was written by famous author. The author will bring
you in the new time of literary works. Y ou can easily read this book because you can please read on your
smart phone, or model, so you can read the book in anywhere and anytime. If you want to buy the e-book,
you can open their official web-site and order it. Have anice read.

Larry Chaffin:

In this particular erawhich is the greater man or who has ability in doing something more are more valuable
than other. Do you want to become considered one of it? It isjust simple strategy to have that. What you
should do isjust spending your time little but quite enough to get alook at some books. One of many books
in the top collection in your reading list will be Advertising: Concept and Copy (Third Edition). This book
that is qualified as The Hungry Inclines can get you closer in growing to be precious person. By looking up
and review this book you can get many advantages.
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